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Northern Melbourne Institute of TAFE (NMIT)

MMIT, the Northern Melbourne Insbibute of TAFE, Is one al the biggest and most successiul tertiary
institutions In Auwstralia, It enrolled 42,000 students in Australia and another 23,000 outside
Australia last year. Among a wide selection of courses, the diploma and advanced diploma courses
that could be articulated to degree programs in varigus Australian universities are most popular
with students, HEKUE [s the only education institute in Hong Kong that has a direct association with
NMIT and s proudly warking with NMIT to provide high standard business education



FHE T Study Pathway

Further Studies in Bachelor of Business
Administration in other Australian/
foreign universities

Examples of successful admission:
University of Adelaide,

Curtin University of Technology,
Monash University...
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Upon completion of all assignments and exam,
and attainment of IELTS 6.0

NMIT Advanced Diploma of Business (Marketing)
(Reg. no.: 211517)
1 semester, 8 units

MMIT Diploma of Business (Marketing)
(Reg. no.: 211518)
1 semester, 8 units

NMIT Certificate IV in Business (Marketing)

(Reg. no.: 211520}
2 semesters, 11 units

Completion of F.6 with grade D or
above in at least 4 subjects in HKCEE.

Either a grade C or above in HKCEE English (syllabus B) or
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an 1ELTS score of 5.5 or above.

Entry Requirements
Completion of F.6 or equivalent with HKCEE 4 subjects at
grade D or above with Grade C in HKCEE English syllabus

B or IELTS 5.5

*To tie in degree programs, all students have to attain IELTS 5.5

before completion of Cert IVY Diplomay Advanced Diploma/ Professional
Diploma.

=Students not achieveing the English standard at the time aff anrallment
must take an extra English course of our schoal,

School Fee

-Certificate IV in Business (Marketing) HK$20,500 x 2
semesters

-Diploma of Business (Marketing) HK$20,500 x 1
samester

-Advanced Diploma of Business (Marketing) HK$20,500

* 1 semester
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NMIT Certificate IV in Business (Marketing)
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Course Code Units
AMECEAP401A PR English for Academic Purpose
BSBCMN306A R S Produce Business Documents
BSBCMN420A AR R R Write Complex Documents
BSBCMN409A 2 (i I B 36k g PR R Promote Products and Service
BSBMKG407A £ 20 4 55 i Make a Presentation
BSBEBUS401A || & CiE M A Conduct Online Research
BSBCMN405A AEERaR RS Analyse and Present Research Information
BSBSBM401A GiE R L Establish Business and Legal Requirements
BSBMKG403A Pk k= d i Analyse Market Data
BSBMKG402A BT AR Analyse Consumer Behaviour for Specific Markets
BSBMKG401A i Profile the Market
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NMIT Diploma of Business (Marketing)
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Course Code Units
FNSACCTE10A, ff B R EE Develop and Implement Financial Strategies
BSBMKGS01A AEThiEmE Evaluate Marketing Opportunities
BSBMKGS02A o 465 B B i Establish and Adjust the Marketing Mix
BSBMKGS03A 0 8 T 18 SRR A Develop a Marketing Communications Plan
BSBMKGS04A T 4 40 £ 1 Y SRR Implement a Marketing Solution
BSBMKGS505A iR Review Marketing Performance
BSBEBUSS05A || fsEfifh Implement New Technologies for Business
BSBFLM503B TR LREER Manage Effective Workplace Relationships
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NMIT Advanced Diploma of Business (Marketing)
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Course Code Units
BSEMKGH02A il A E Develop a Marketing Plan
BSEMKGGE0O3A M EEE Manage the Marketing Process
BSBMKGE01A A R Develop Marketing Strategies
BSBMGTE09A B ER Manage Risk
BSBEMGTEOSA ol A e Evaluate International Marketing Opportunities
BSBMGTE04A HETMHSEDEELTE®E Develop and Manage Direct Marketing Campaigns
BSEMGTE03A TS E Review and Develop Business Plans
BSBEBUSG601A M LR R Develop an e-business Strategy

Rk Awards
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NMIT Certificate IV. Diploma.
Advanced Diploma of Business(Marketing)

=NMIT Certificates will only be awarded upon pass In all subjects.

Attendance

Assessment

-A final examination at the end of each unit.

Progression Prospect

Administration offered by University of Tasmania.

Students must attend at least 80% of the course.

-Class performance, group work, assignments and quizzes

Graduates of this program will be offered credits with direct
admission to year 2 semester 2 of Bachelor of Business
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Mon-Means Tested Loan

Established by the HKSAR Government, this scheme provides students with interest-bearing loans to cover tuition fees in full or in part.
Application should be made directly to the Student Financial Assistance Agency, information is available at http:/fwww.sfaa.gov.hk

Website
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Hong Hong Universal Education makes no warranty, statement or representation, expressed or implied, with respect to the accuracy,

availability, completeness or usefulness of the information, and as far a5 permitbed by law, shall not have any legal liabiliky for any loss or damage
which may result,
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Hong Kong Universal Edecation may update information from time bo time without notice to youw. The above information is effective from April 2000,
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It is & matter for individual employers (o recognize any gualifications to which this course may lead,
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